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The Utah Department of Health Introduces the Adult Tobacco Quit Line
with a Touch of “Reality” to help Utahns Quit Smoking

(Salt Lake City, UT) — Utah adultswho are struggling to quit smoking can now find help and
resources by dialing afreetel egphone number —1-888-567-TRUTH (8788)—the new Utah Tobacco Quit
Linelaunched today by the Utah Department of Health’'s (UDOH) Tobacco Prevention and Control Pro-
gram.

Inaninnovativetwist, the UDOH will promotethe new Utah Tobacco Quit Linethrough a“redlity-
style’ seriesof commercia sthat focus on Utahnswho want to quit smoking. Thetelevision campaign, which
will beginairing thisweek, followsthe participantsasthey work to stop smoking, look for aternative
behaviorsand ded withthelife changesthat quitting creates. The campaignwill target the approximately
200,000 Utah adultswho currently smoke.

The participants, representing arange of agesand backgrounds, agreed to take part in the el ght-
week programinmid-August. The* stars” arenot being paid for their participation, except for mileageand
other incidental expensesrel ated to filming during the cessation period. Participants have agreed to make
their lives open to the public during the cessation program by detailing the effectsthat kicking the habit has
onthem, their familiesand their friends.

“Theseindividudsarebravefor putting themsel vesout in front like thisand having the public watch
andfollow their progress,” said Rod Betit, UDOH executivedirector. “We ve chosento usereal people
because we want smokersto identify with them and know that anyone can do this.”

Betit emphasized that successfully and permanently quitting isthe hopeful outcome but expectsthat
therewill tridsand hurdlesin quitting likerelgpsing, quitting again, and finding useful alternativestokick the

habit. Theredlity spotswill portray thesetria sasthey are happening.
- MORE -



Page 2 of 2 The UDOH Introduces the Adult Tobacco Quit Line with a Touch of “Reality”

“Theaverage smoker makes seven quit attempts beforethey are successful. That’sthe point of the
series; you should never quit quitting,” saysHeather Borski, Utah Tobacco Quit Line Coordinator.

Thesmokers, scheduled to beintroduced at today’ s press conference, include Mark Evans, an 18-
year-old gymnastics coach from Sandy; Heldi Harris, a38-year-old wildliferehabilitator from Salt Lake;
Jeremy Haslam, a24-year old truck driver from Tooel e; Kenny Johnson, a20-year-old gas station atten-
dant from West Jordan; Kristina L ehrer, a28-year-old nursefrom Salt L ake; Barbie Peterson, a54-year-
old cashier from West Jordan and Bob Pollei, a62-year-old employee of DeltaAirlinesfrom Salt Lake.
The participants have smoked for periodsranging from threeto 42 years.

Theseven starswill befilmed once or twiceaweek for regular televison commercia supdatesthat
will beaired about their crusadeto quit smoking. The sevenwill also appear in news specialsand other
documentariesabout the Utah Tobacco Quit Line. Each commercial will end withinformation about the
Utah Tobacco Quit Line and amessage that encouragestobacco userswho arewatching to makeacall for
helptoquit.

At today’snewsconference, aprogram participant placed theinaugural call to thenew Utah
Tobacco Quit Line. TheQuit Lineisnow in operation Monday through Thursday 10am. to 9 p.m., Friday
10am. to 6 p.m. and Saturday 10 a.m. to 2 p.m.

The Utah Tobacco Quit Line offerslivetobacco cessation counseling, aswell asreferralsto addi-
tional services, state-of-the-art cessation bookl etsand kitsfilled with quitting aids such asgum, straws, nail
filesand pens. Thisstrategy hasbeen proven successful with the October 2000 launch of the Teen Tobacco
Quit Line. To date, morethan 1,200 callswhere (of those who responded to afollow up survey)43 percent
of teensreported 30-day sustained abstinence.

Eligible personsinterested in quitting can speak with atrained cessation specialist and can chooseto
receivefollow-up callsover athreeto four month period. Callerswanting additional follow upwill be

referred tolocal resources.
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