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UDOH’s Youth Coalition Urges Peersto “ Take Command of the
Airwaves’ by Entering Anti-Tobacco Advertising Contest

(Salt LakeCity, UT) - The Utah Department of Health’ sPhoenix Allianceyouth advocacy groupis
launching thefifth annual Truth From Youth Anti-tobacco Advertising Contest on Thursday Nov. 8. They
areurging Utah’syoung peopleto “take command of theairwaves’ by creating radio, TV and billboard ads
that counter thetobacco industry’smanipul ation of themedia.

The health department isdistributing thousands of contest information packetsand postersthismonthto
every teacher inthestate. Phoenix Alliance members statewidewill make anti-tobacco presentationsto
schoolsand youth groupsto encourage contest participation.

Utah youth ages 5 to 18 may enter the contest by creating anti-tobacco radio, TV or billboard ads. Entries
aregrouped in elementary, junior and senior high school categorieswith cash prizesof $300for first place,
$200 for second and $100 for third. Contest deadlineisMarch 22, 2002. Best of contest winnerswill
receive $400 and have the opportunity to help producetheir ads, which will be shownin May 2002.

Accordingto Alec Day, Phoenix Alliance member, “ The contest themeis* The Airwavesare Yoursto
Command,” and wearedoing just that by publicizing the contest and educating the public about the methods
thetobacco industry usesto promotesmoking.” * Tobacco firmscan nolonger advertise cigaretteson
television, but they continueto target youth in many ways,” said Day. “ Theindustry sponsorshigh-profile
concertsand extreme sporting events, distributing free merchandi se with weak anti-tobacco messagesthat
actually promotetobacco use and adverti se tobacco name brands.

“We continueto see cel ebrities smoking in movieswith name-brand tobacco productsclearly visible.
Tobacco companiesalso place adsin magazinesthat alot of teensread and provide point-of -purchase signs
for convenience storesthat youth goto. Theindustry spends$8.24 billion per year on advertising and
marketing. The Campaign for Tobacco-Free Youth estimatesthat $65 millionin advertisingisplaced yearly
inUtah.”

Day added that participatinginthe Anti-tobacco Advertising Contest isoneway that young people can fight
back against thismediamanipul ation. For moreinformation about the contest or the Phoenix Alliancecall 1-
801-256-4924 or visit theweb site at www.youthagai nsttobacco.com.
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